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How Will Digital Trends Influence
Retail and Commerce?
The digital trend is transforming the
ecosystem of the retail sector. Much is
being said about the digital age and
how it can generate new sales and
new experiences for an increasingly
connected and demanding consumer.
When e-commerce came along,
retailers were scared and thought it
might be the end of the physical store.

The truth is that it was not the end, but
the beginning of a new era of
development and knowledge of the
consumer himself, who is also
changing. Thus, retail has become a
challenge, to satisfy more digital and
demanding consumers who are
looking in a physical world for what
they find in digital. This new type of

consumer, when going to a physical
store, has already done a previous
online search of the product or service.
In other words, they already have
information about what they are
looking for and some expectations
about it, something that can be both
advantageous and catastrophic for
sales.
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Millennials: the generation
that is influencing
The Present and Future of Digital Marketing
The first thing that brands need to know
is that millenials are responsible for
much of current consumption. But they
don't consume without purpose: global
research shows that the generation is of
"smart consumers". Millennials have six
major characteristics: they are global,
connected, thirsty for experience, live on
and offline, impulsive and intelligent
shoppers. They compare the costbenefit ratio of products and don't mind
paying more for brands that are in line
with their values.
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Awaken people's interest
positively...
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Omnichannel
connect online and offline
In commercial spaces, consumers are
looking for a trusted experience like the
one they have online, which has led
companies and brands to adopt an
Omnichannel strategy.
Brands need to use tools that allow
them to gain the attention of their
customers, ensure satisfaction and
provide new consumer experiences,
whether online or offline.
This method also allows us to take to
offline sales platforms all the
campaigns and advantages that are
exclusive to online platforms.
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Fast and secure payments
Self-service payment kiosks enable differentiation
between competitors and bring benefits to both
the customer and the service provider in terms of
flexibility and control and time reduction.

experience. This personalized experience softens
the buying act, providing the necessary tools for
an efficient, fast and uninterrupted service in the
sales process.

In addition, they reduce human resources costs,
making the process easier and more autonomous
for the user.
PARTTEAM & OEMKIOSKS interactive self-service
payment kiosks help improve the customer

Customers want flexibility and purchase
assurance, while enjoying the benefits of in-store
sales interactions.
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Imagine you can
stop time!
The major fashion brands have already realized
the great usefulness that this product offers to
those who taste a garment. After dressing the
chosen garment, the customer goes to My Virtual
Mirror and its image appears on the screen. By
touching the display, you can press the interactive
buttons and choose what you want to do.
The most innovative feature is, without a doubt,
the possibility that the customer has to turn his
back to the virtual mirror and when he turns again
in front of the image he will see is the back of the
garment he is trying on.
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Digital displays and multimedia
in shops and commercial spaces
PARTTEAM & OEMKIOSKS
uses the most recent
multimedia technologies, with
the aim of offering the best
digital communication service
within stores and commercial
space.

Multimedia displays allow you
to communicate with your
target audience inside your
store boosting sales, actively
stimulating the iteration
between the brand and
consumers.

Traders will be able to
leverage their products and
brand by connecting digital
content to the physical space.
The most recent studies show
that customers spend up to
35% more when digital
displays are working.

Most purchase decisions are
made a few meters from the
cash register, thus placing
these displays with appealing
messages will certainly be an
effective solution.
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Organize your entire
store in one place
The displays are not only multimedia content
creation and management equipment (images,
videos), but can also be attributed to interactive
digital technology.
This functionality allows an interactive and
autonomous usability experience at the same time
and involment with the store, brand or product
through the possibility for the consumer to buy,
consult or choose the contents he wants
autonomously.

SMART

ORGANIZED
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Digital Signage Solutions
The Present and Future of Digital Marketing
Corporate TV or Digital Signage systems allow the creation
and management of multimedia contents (images, videos,
news, web content, etc.) and make them available through
one or more monitors. Content can be updated remotely,
thus allowing intervention on dozens or even hundreds of
displays in a few seconds and in a very effective manner.

71%

Purchasing decisions are made at the point of sale
30%

Average increase in sales
51%

Increased sales of a product on display
18%

Increased movement of people
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Automate the Payment Process
Kiosk / Point of Sale / Self Service
CASHARMOUR is a
payment management
system specially designed
for a point of sale.
It allows you to automate all
your money management
processes, without allowing
access to unauthorised
persons.

SAVE TIME

PRODUCTIVITY

Receives/collects payments
from customers, gives
change and balances at the
end of the day/shift.
SECURITY
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Pick-Up Station

BUY ONLINE
PICK UP IN STORE

1

Order from your favorite
online store.

2

Choose what you want to
collect in the shop/store.

3

You will receive an e-mail
or sms with your access
codes.

4

Put the code in the
interactive kiosk and
collect your order.
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Real Catcher
Real Catcher is based on innovative
image analysis techniques using a
standard webcam, IP camera, or
special video analysis systems such
as Kinect, PrimeSense and others to
perform a facial analysis of the people
who watch the contents on the
displays.

THE REAL-TIME AUDIENCE
MEASUREMENT SOLUTION

The system analyzes the flow of
images provided by the camera and
allows measuring the effectiveness of
digital advertising, counting the
number of people who pass close to
the multimedia system, how many
people are actually looking at the
media and provides their length of
stay, attention time, demographics
and other indicators such as gender
and age group.
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